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TOP MEDIA

Continuing to give an impact
on the industry.

A powerful media with giving influence to the fashion market

# History of SENKEN.

Through over half a century of media
publishing activities from the establishment
of our predecessor [ The Japan Institute of
fiber economic ] Until! today, the Senken
Shimbun has continued to focus on
developing the textile and fashion industry
and providing information to those involved
in it.

The history of press coverage has always
been inextricably linked to the development
of this industry through history. The same
could also be said of the evolution of
Japanese industrial culture and Japanese
lifestyles.

The textile and fashion business in Japan
continues to change and evolve on a daily
basis. The Senken Shimbun is highly
sensitive to such changes in the market and
the industry and foresees coming trends,
which we then report and put forward to our
readers,

# Delivered to the doors of readers of
whole country at every morning. A
circulation of 200,000.

The Senken Shimbun is one of a few number

of specialist daily newspapers, and delivered

to readers’ homes and office every morning

from Asahi Shimbun sales anchor (ASA) .

Ower half of our readers are individual who

read the Senken Shimbun every morning in

their home or in the commuter train. On
average, the paper consists of 12 large

(size blanket) pages, The Senken Shimbun

boasts a particularly high level of recognition

as a national quality paper for the fashion
business.

# Full coverage of all information on the
textile and fashion and related
industries.

Covering everything from chemical fiber,

woven, knitted fabric, producing areas or

trade companies, wholesalers and retailers.

The textile and fashion industry is enormous.

It is also supported by a diverse range of

related fields, including distribution and data

systems and information services. The

Senken Shimbun provides to readers with

the latest business information. We also

make every effort to publish suggestions,
series of articles and explanations with a firm
focus on the business of tomorraw.

& The top media for trade advertising and
industry advertising.
The Senken Shimbun is highly regarded as
an effective advertising media. Trade and
industry advertisements in a paper such as
the Senken Shimbun, which always has its
finger on the pulse of industry and consumer
trends whilst also providing reports and
advice at the earliest opportunity, are
extremely effective in terms of motivating
readers involved in the industry to buy or
introduce the items advertised. Also useing
our recruitment advertisements too.

SENKEN SHIMBUN MEDIA GUIDE




READERS
Domestics & Overseas

Distribution of readers

The sales network of the Senken Shimbun convenience of reliable home delivery each
covers Japan nationwide. Around 70% of morning: quite revolutionary for a specialty
readers are resident in Tokyo and Osaka, newspaper.

where Japanese fashion companies are In March 2003, we were the first specialty
strongest, The Senken Shimbunis also newspaper Lo establish a Shanghai branch,
affiliated with the Asahi Shimbun newspaper, enabling us to make detailed reports on
enabling a home delivery system offering breaking news from the rapidly changing
readers living in regional cilies the great Chinese business world.

Hokkaido 1.1%

the Chugoku
distrii.‘-'tug

) amEy ~~Tokyo area

i i L [ F o 51 -5’%
b | g
& Okinawa tdr;:ﬁgtlkﬂk"
4.3%

o/ 1.0% [Overseas]
Thailand 2.0%
-~
Indonesia 2.0% -
3 France 3.9%

Italy 4.8%

SEMKEM SHIMBUMN MEDIA GUIDE




DATA

_ Distribution of readers
according to industry & job description

Types of business & Job description in Readers

[Types of business)

Studlent
5.0%
Educational
institution
1.5%

[Job description]

Teacher / Lecturer 4.0%

Stylist 1.0%

Prass / Editor 1.0
General affairs
Parsonnel affairs 3.0%
Modelist 3.0% —

dapm'tmam 2'.’.'!%
Finance / Accounting 4.0%
Manager / Planner 1.0%

SENKEN SHIMBUN MEDIA GUIDE

PR/ AD / Marketing
4.0%



DATA

Seen as an advertising media

[Please tell us your degree of awareness
of Senken Shimbun advertising]

RE TRV

Further behavior of those who answered "yes" (multiple answer)

Hesearched on Internet etc (due 1o Intergst] ol

Made inguiry 14.4%

Went in person (exhibition or store) 19.8%

o 10 20 30 40 50 60%|

[What sort of advertising in
the Senken Shimbun are you
interested in? (multiple answer) ]

Announcements 6.6% e Other 21%

The History of The Senken Shimbun

July 1848 Establishment of the The Japan
Fabric and Economy Resaarch
Institute (the pracursor to Senken
Shimbun Co., Ltd.)

March 1950 Launch of Senken Market Flash
MNews

February 1956 Founding of Senken Shimbun Co.,
Ltd.

April 1959 Change of name for the newspaper
to The Senken Shimbun for Issue
2776 and thereafter

April 1963 Start of the partnership with Asahi
Shimbun for printing, shipping and
delivery

August 1970 Start of home delivery service
through Asahi Shimbun sales

agents around Japan
December 1972 Establishment of The Senken
Synthetic FIBER PRIZE
July 1978 Establishment of The Senken
Award

September 1982 Establishment of The Department
Store Buyers' PRIZE

July 1983 Establishment of Tha Sanken Trade
Advertisement PRIZE

October 1985 Establishment of Senken Fashion
Business Panel

January 1997  Establishment of the Website

February 1998 Establishment of The Best
Devaloper PRIZE and the Best
Tenant PRIZE

March 2003 Establishment of Shanghai Branch
office

October 2006  The first PLUG IN held

March 2015 Start “JOB™
[Recruitment Business)

April 2017 Electronic Edition start

July 2018 SEMKEM 70th anniversary

Corporate Profile
President : Mr. Koji Sasaki
Start of operations : July 20, 1948

SENKEN SHIMBURN MEDIA GUIDE




SENKEN SHIMBUN
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Business Dep.Head Office © 31-4 Nihonhaghi-hakozaki-cho, Chuc-kue, Tokyo Tel 0E-36389-8028 Fax00-36389-80031

Osaka Branch / 9F Sakaesujibonmachi-TF-Building. 2-0-27 Kyutaromachi, Chuo-ku, Osaka-shi, Osaka Tel06-7639-0570 Fax.06-6266-2236
Nagoya Branch / 1-10-32 Sakae, Naka-ku, Nagova, Aichi Tel 052-231-2600 IFax. 052-231-5886

Senken Fashion Business Consulling, Shanghai # Shanghai Mart, Shanghai, China  Tel.021-6249.6601 Fax 021-6249.6630

https://www.senken.co.jp info@senken.co.jp
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